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Introduction
The importance of FSL in our classrooms, our schools
and our communities can be clearly seen in the
three goals set out by the Ministry of Education in
A Framework for French as a Second Language in
Ontario Schools (p. 9), hereafter referred to as A
Framework for FSL, K-12:
Goal 1: Increase student confidence, proficiency,
and achievement in FSL.
Goal 2: Increase the percentage of students
studying FSL until graduation.
Goal 3: Increase student, educator, parent, and
community engagement in FSL.
In Ontario, Core French is mandatory for all students
in Grades 4 to 8. In this module, however, we
will focus on student participation in the two FSL
programs school boards have the option of providing;
French Immersion and Extended French. Because
participation in these programs is optional, the
effective promotion of them to both parents and
students is particularly important. However, the
various tools and strategies presented in this module
can be applied to any of the three ministry-recognized
FSL programs at any grade level to raise awareness
of the benefits of studying in both of Canada’s official
languages.
The first time parents or guardians have the option
of enrolling their children in FSL programs other than
Core French comes with the opportunity for enrolment
in a French Immersion or Extended French program.
This is a big decision which can often be rather
daunting. The more information that we can provide

to parents highlighting the benefits of a French
Immersion or an Extended French program, the more
confident parents will feel that they have made the
right decision for their child. Making parents aware
of these programs, and the benefits they offer, can be
approached in many different ways. Regardless of the
board-specific entry point into the program, the value
of learning a second or what may even be a third or
fourth language has to be communicated loud and
clear. More information about the value of learning a
second language may be found in the module entitled
The Importance of French as a Second Language.
It is essential to highlight the significant personal,
social, and academic benefits that FSL programs
provide so that young people not only see the value
of second language learning, but also see FSL
programs as providing a competitive advantage in
the 21st century marketplace. This information is
very important to relay to high school students and
their parents as they make decisions regarding course
selection for Grades 10 to 12. Since participation
in FSL is considered optional once one high school
credit has been earned, there is a particularly
important need to promote FSL in the years leading
up to, and including, Grade 9. Indeed, actively and
systematically promoting the advantages of learning
French from Grade 4 onwards can have a hugely
positive effect on maintaining student enrolment in
FSL programs throughout their school careers.

Améliore tes
compétences – deviens
bilingue pour la vie!

Augmente tes possibilités
de carrière dans tous les
secteurs de l’économie

Les programmes de français langue seconde
sont conçus en modules et les compétences
s’accumulent jusqu’à la 12e année.

Il existe une grande demande pour le français dans
tous les domaines de l’économie : les arts
le commerce | l’éducation | le gouvernement
les sciences.

À mesure que le français deviendra plus facile,
tu te sentiras bilingue.

Augmente tes
échAnges culturels
et tes chances de
programme de travail

81 % des employeurs interrogés considèrent les
employés bilingues comme un atout important de
leur entreprise1.

échanges : ewc-rdc.ca | iseontario.on.ca
afscanada.org | nacel.org

Accrois tes compétences
en communication du
21e siècle

travail : myexplore.ca | ontario.ca/
mnryouthprograms | summer-work.com
jobs-emplois.gc.ca/fswep-pfete

Le français sera parlé par environ 500 millions de
personnes en 20254.

Le français est la troisième langue sur Internet3.

élArgis tes options
en ce qui concerne
l’enseignement
postsecondaire
De nombreux programmes collégiaux et universitaires
en français ou bilingues exigent un crédit de
12e année en français.
Visite ocol-clo.gc.ca pour avoir accès à une liste
d’institutions postsecondaires qui offrent des
programmes en français ou bilingues.

renforce ton c.v.
Devance les autres pour obtenir l’emploi de tes rêves.
Le gouvernement fédéral envisage l’embauche de
5 000 à 6 000 employés bilingues chaque année2.
Des employeurs interrogés, 46 % ont avoué qu’il est
difficile de recruter des employés bilingues1.

enrichis tes aptitudes
en AnglAis

développe ta sensibilité
culturelle

élArgis tA pensée
critique

L’étude du français améliore la grammaire et
les compétences en écriture qui s’appliquent
aussi à l’anglais6.

Deviens le genre de personne recherché dans le monde
d’aujourd’hui – une personne avertie et qui apprécie les
autres, leur langue et leur culture.

Apprendre une nouvelle langue développe la pensée
critique et créative, augmente les aptitudes à
résoudre les problèmes et améliore la mémoire5.

Augmente tes chAnces
d’obtenir des bourses
d’études

•

The Ontario Curriculum: French as a Second
Language: Core French, Extended French and
French Immersion, Grades 9-12, (revised) 2014
(pgs. 6, 7);

•

A Framework for French as a Second Language in
Ontario Schools, K-12 (pgs. 3, 4, 24, 25);

•

The Importance of French as a Second Language

•

The website of the Ontario branch of Canadian
Parents for French has a multitude of resources
to support FSL students and their families. These
include answers to frequently asked questions
such as “Why Learn French?” and “What are the
benefits of learning an additional language?” which
can be found at http://on.cpf.ca/resources/faq;

•

Free bilingual pamphlets and posters entitled “I’m
Learning French Because” are also available from
Canadian Parents for French at http://cpf.ca/en/
resources/resource-order-form;

•

French for the Future has also created “Why Learn
FRENCH” posters that are available free of charge
in both English and French at http://www.frenchfuture.org/fr/fr/educateurs-et-parents/affiches.

Allons en France (cpf.ca) | Concours d’art oratoire
(cpfont.on.ca) | Concours national de poésie en immersion
française (acpi.ca) | Concours national de rédaction
(french-future.org) | Concours vidéo (immersion.uottawa.ca)

le frAnçAis est une lAngue
officielle au canada et
dans le monde
Depuis 1969 le français et l’anglais sont les deux langues
officielles au Canada.
Le français est la langue de travail dans les organismes
suivants :
ONU | OTAN | UNESCO | CIO| UE … Trouvez-les sur
Google!

obtiens ton diplôme avec
deux langues et un sentiment
d’accomplissement!
Sources :
1. CPF L’État de l’enseignement du français langue seconde au Canada en 2008,
enquête Ipsos Reid
2. Rapport du Comité permanent des langues officielles, 40-2, juin 2009
3. Organisation internationale de la francophonie
4. Université Laval et Réseau démographie de L’Agence universitaire de la francophonie
5. American Association of Teachers of French
6. CPF L’État de l’enseignement du français langue seconde au Canada en 2006

12 BONNES RAISONS DE
POURSUIVRE L'ÉTUDE DU
FRANÇAIS JUSQU'EN 12e ANNÉE
www.cpfont.on.ca
Nous tenons à remercier le Gouvernement de l’Ontario et le Gouvernement du Canada par l’entremise du ministère du Patrimoine pour leur soutien financier.
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Increase your
proficiency – become
bilingual for life!

enhance your career
opportunitieS in all
SectorS of the economy

increaSe your poStSecondary education
optionS

Increase your
opportunitieS to win
ScholarShipS and burSarieS

French second language programs are designed
as building blocks with the highest proficiency
outcome expected in Grade 12

There is a high demand for French in all sectors
of the economy: the arts | business | education
government | sciences

A Grade 12 French credit is required to pursue a
growing number of French or bilingual college and
university programs

As French becomes second nature you will
perceive yourself as bilingual

81% of employers polled consider bilingual
employees to be a valuable asset to their company1

Visit ocol-clo.gc.ca to access a list of post-secondary
institutions offering French and bilingual programs

Allons en France (cpf.ca) | Le Concours d’art oratoire
(cpfont.on.ca) | Concours national de poésie en immersion
française (acpi.ca) | Le Concours national de rédaction
(french-future.org) | Concours Vidéo (immersion.uottawa.ca)

increaSe your cultural
exchangeS and work
program opportunitieS
exchanges: ewc-rdc.ca | iseontario.on.ca
afscanada.org | nacel.org
work: myexplore.ca | ontario.ca/mnryouthprograms
summer-work.com | jobs-emplois.gc.ca/fswep-pfete

booSt your 21St century
communication SkillS
French is the third most common language on the
Internet3
French as a spoken language will be represented by
approximately 500 million people by the year 20254

power pack your reSume
Get the edge you need to land your dream job
The federal government expects to hire between
5,000 – 6,000 bilingual employees annually2
Of the employers polled, 46% conceded that it was
difficult to find bilingual employees1

Sharpen your engliSh
language SkillS

develop your cultural
SenSitivity

develop your critical
thinking

The study of French enhances grammar and
writing skills which are transferable to the
English language6

Become the kind of person needed in today’s world
– knowledgeable and appreciative of other people,
languages, and cultures

Learning a new language develops critical and creative
thinking skills, increases problem-solving skills and
improves memory5

french iS an official
language in canada and
worldwide
Since 1969 French and English are Canada’s two official
languages
French is the working language of the:
UN | NATO | UNESCO | IOC | EU …Google them!

graduate with two
languageS and a SenSe of
accompliShment!
Sources:
(1) CPF The State of FSL Education in Canada Report 2008, Ipsos Reid Survey
(2) Report of the Standing Committee on Official Languages, 40th Parliament-2, June 2009
(3) Organisation internationale de la Francophonie
(4) Laval University and the Réseau démographie de L’Agence universitaire de la Francophonie
(5) American Association of Teachers of French
(6) CPF The State of FSL Education in Canada Report 2006

12 GREAT REASONS TO STAY
IN FRENCH TO GRADE 12

WHY LEARN

FRENCH

www.cpfont.on.ca
We thank the Government of Ontario and the Government of Canada through the Department of Canadian Heritage for their financial support.
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What are the Benefits of Learning French as a
Second Language?
The many benefits of learning a second language remain
one of the biggest selling points to influence students
and parents when making the choice to continue in FSL.
It is the responsibility of administrators and educators
to communicate the value of all FSL programs, Core,
Immersion and Extended, any of which can help
students develop their proficiency in French. These
benefits are presented in various ways in a number of
different documents. These include:
•

Two languages... twice the opportunity!

12-09-26 10:26 AM

The Ontario Curriculum: French as a Second
Language: Core, Grades 4-8; Extended, Grades 4-8;
Immersion, Grades 1-8, (revised) 2013 (pgs. 6, 7);

200 MILLION PEOPLE IN THE WORLD UNDERSTAND, SPEAK, READ OR WRITE FRENCH •
FRENCH IS AN OFFICIAL LANGUAGE OF 29 COUNTRIES • FRENCH IS THE MOST
WIDELY TAUGHT SECOND LANGUAGE AFTER ENGLISH • FRENCH IS SPOKEN IN OVER
43 COUNTRIES IN THE WORLD • FRENCH IS THE 9TH MOST WIDELY SPOKEN
LANGUAGE IN THE WORLD • SPEAKING A NEW LANGUAGE HELPS YOU TO GET TO
KNOW AND UNDERSTAND ANOTHER CULTURE • FRENCH IS THE OFFICIAL
LANGUAGE OF THE UNIVERSAL POSTAL UNION • FRENCH IS THE OFFICIAL
LANGUAGE OF THE RED CROSS • FRENCH RESTAURANT MENUS WILL BE EASIER TO
DECODE • FRENCH IS ONE OF THE TWO OFFICIAL LANGUAGES OF THE OLYMPIC
GAMES • FRENCH IS ONE OF THE OFFICIAL LANGUAGES OF THE UNITED NATIONS,
NATO AND UNESCO • TO BE ABLE TO SAY MORE THAN “OÙ SONT LES TOILETTES SVP
?” • IN CANADA, FRENCH IS AN OFFICIAL LANGUAGE IN NEW BRUNSWICK,
QUEBEC, THE NORTHWEST TERRITORIES, THE YUKON AND NUNAVUT • FRENCH IS A
MAJOR LANGUAGE OF HIGH TECH AND BUSINESS IN THE WORLD • FRENCH OPENS
DOORS TO CAREERS IN TEACHING, BUSINESS, DIPLOMACY, RESEARCH,
TRANSLATION, INTERPRETATION, TRAVEL, AND MORE • FRENCH IS SPOKEN IN 2 OF
THE G8 COUNTRIES • IF YOU BUMP INTO JOHNNY DEPP OR SIDNEY CROSBY, YOU
COULD HAVE A CONVERSATION IN FRENCH • THERE ARE WELL OVER 33 MILLION
FRENCH-SPEAKERS IN THE AMERICAS • OVER 100 MILLION STUDENTS IN THE WORLD
ARE LEARNING FRENCH • LEARNING ANOTHER LANGUAGE CAN HELP YOU TO
UNDERSTAND YOUR OWN • FRENCH IS THE LINGUA FRANCA OF ART, CUISINE,
DANCE, AND FASHION • SPEAKING FRENCH ENHANCES YOUR TRAVEL
OPPORTUNITIES • THE NUMBER OF FRENCH-SPEAKERS HAS TRIPLED IN THE LAST 50
YEARS • FRENCH IS THE ONLY LANGUAGE OTHER THAN ENGLISH TAUGHT IN EVERY
SINGLE COUNTRY IN THE WORLD • THERE ARE OVER 700 FRENCH-LANGUAGE
UNIVERSITIES IN THE WORLD • FRENCH GIVES ACCESS TO A HUGE NUMBER OF
MOVIES, BOOKS, AND WEBSITES IN THEIR ORIGINAL LANGUAGE • KNOWING
ANOTHER LANGUAGE LOOKS IMPRESSIVE ON A RESUME • FRENCH-SPEAKING
AFRICA REPRESENTS AN AREA LARGER THAN THE USA • MANY SCHOLARSHIPS ARE
OFFERED TO BILINGUAL STUDENTS • FRENCH IS THE LANGUAGE OF LOVE • SALARIES
ARE HIGHER FOR BILINGUAL WORKERS THAN THEY ARE FOR UNILINGUAL WORKERS

www.french-future.org
© French for the Future 2012
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Finding information on the benefits of FSL:

Arguably our most powerful strategy is the
creation of a positive classroom atmosphere
which prioritizes and celebrates the success and
achievement of each student and gives them
the opportunity and confidence to communicate
and interact in French.

Any Internet search engine will provide links to
a plethora of websites offering further materials
outlining the benefits of FSL. The challenge to the
teacher is to select the most appropriate materials
for the target audience and present them as
effectively as possible. In effect, we have to become
sales people for the French language and present
its benefits in as enthusiastic, knowledgeable and
persuasive a way as possible. Searching You Tube for
“Why Learn French?” can also provide some useful
video clips.

Strategies for Promoting the Core French,
French Immersion or Extended French Programs
in Elementary Schools
As we know, many parents or guardians struggle in
making the decision to enroll their child in a French
Immersion or Extended French program. However,
for various reasons, more and more families are
choosing these programs for their children to study
both of Canada’s official languages. The growth of
these programs in Ontario, particularly in recent
years, has been remarkable as more and more
families are becoming aware of the benefits they
offer. For this trend to continue, it is essential that
these programs be promoted in our communities so
that all families are aware of the benefits of FSL and
can make informed decisions for their children. At
the same time, the strategies used to promote the
advantages of learning French are equally applicable
to the Core French program and, therefore, are
appropriate for all students of FSL.
Furthermore, it may well be necessary to change the
perceptions of French in the eyes of the parents and
guardians who, at this stage, will be the principal
decision-makers. Adults who do not look upon FSL
favourably and, consequently, do not value it as an
option for their children, will need to be persuaded
that FSL is not only relevant and beneficial to the
21st century learner, but that it is also taught very
differently nowadays compared to 20 years ago. To
this end, there are a number of strategies that could
be used to promote all French programs in elementary
schools. These include:

A Guide to Reflective Practice for Core French
Teachers: Positive Learning Environment is
available for download at http://www.curriculum.
org/fsl/projects/a-guide-to-reflective-practice-forcore-french-teachers
•

promoting French Immersion to parents and
guardians of children currently in kindergarten,
(posters in all feeder schools, pamphlets or letters
home to all JK/SK students, advertisements in
local newspapers, promotional materials in public
libraries, information evenings, school open houses
and classroom visits);

•

ensuring that both French Immersion and Extended
French are seen as inclusive programs which
recognize that ALL students can benefit from
learning a second language. As stated in The
Revised 2013-2014 FSL Curricula, elementary
(p. 31) and secondary (p. 35) state “to be
effective, instruction must be based on the belief
that all students can be successful and that
learning French is important and valuable for all
students.” Too often in the past, these programs
have been perceived as rather elitist and not
always welcoming to students who have yet to
show above average ability in previous grades
or who are also learning English as a Second
Language (ESL). In fact, more and more research
is pointing towards the benefits of FSL for all
students regardless of ability, (The State of FrenchSecond-Language Education in Canada 2012:
Academically Challenged Students and FSL Programs
and A Framework for French as a Second Language
in Ontario Schools (p. 10), “FSL programs are for all
students”). Furthermore, English Language Learners
(ELLs) are often very successful in learning French
as an additional language because they are able to
apply the strategies they’ve been using for learning
ESL. If this message can be successfully conveyed,
our potential clientele could be significantly
Promoting French as a Second Language - pg. 3

increased. More information about FSL programs
for all students may be found in the Inclusivity
and Students with Inclusivity and Students with
Special Education Needs module;
•

•

raising the profile of FSL within the school and the
community through a French section on board/
school/class websites and in newsletters, a French
bulletin board in a high visibility area, French
or bilingual PA announcements, student created
French podcasts;
celebrating French language and culture within the
school and the community through extra-curricular
activities such as French clubs, cafés, plays, movie
nights, concerts, talent shows, festivals, visits to local
French restaurants, and other suitable activities;

•

making use of testimonials from older Core
French, French Immersion or Extended French
students, either as part of a live presentation or a
promotional video;

•

The FSL Homework Toolbox also offers support
to students of FSL and their families, particularly
those in French Immersion programs.

HOW YOU CAN HELP
Teachers know that most parents don’t understand
French. The French immersion program was
designed for children of English-speaking parents.
If you don’t speak French, you can still make your
child’s French-language experience positive.

CPF National - Tel: (613) 235-1481 - www.cpf.ca

CPF P.E.I.
Tel: (902) 368-7240
www.cpfpei.pe.ca

CPF Newfoundland & Labrador
Tel: (709) 579-1776
www.cpf.nfld.net

CPF Quebec
Tel: (514) 487-1414
www.cpf.qc.ca

CPF National
176 Gloucester Street, Suite 310
Ottawa, ON K2P 0A6
Tel: 613.235.1481
Fax: 613.230.5940
E-mail: cpf@cpf.ca
Website: www.cpf.ca

CPF New Brunswick
Tel: (506) 432-6584
CPF Nova Scotia
www.cpfnb.com
Tel: (902) 453-2048
CPF Ontario
www.cpfns.ednet.ns.ca
Tel: (905) 366-1012
www.cpfont.on.ca

CPF Across Canada

CPF Northwest Territories
Tel: (867) 669-7247
www.cpfnwt.ca

CPF Manitoba
Tel: (204) 222-6537
www.cpfmb.com

CPF Saskatchewan
Tel: (306) 244-6151
www.cpfsask.com

CPF Alberta
Tel: (780) 433-7311
www.cpfalta.ab.ca

CPF British Columbia
& Yukon
Tel: (604) 524-0134
www.cpf.bc.ca

SUPPORT

Be supportive and enthusiastic. Research shows
that students whose parents have positive attitudes
toward French do better in immersion programs.
Keep in mind that skills learned in English are
transferred to French. Read to your children in
English, encourage them to write in English, and
introduce word games like crossword puzzles,
word searches, and Scrabble.
Help your child to use French outside of the classroom: watch French TV, borrow or buy French
books and videos, and choose activities in French
like plays, interest courses, and sport activities.

HOW WE CAN HELP
CPF was established in 1977 by a group of parents
whose primary goal was to promote and create
French-second-language learning opportunities for
young Canadians. Currently more than 25,000 are
members of about 185 community-level Chapters,
supported by 11 provincial/territorial Branches
and a National office. CPF…
Sponsors summer camps, special programs,
contests and
activities for
French-secondlanguage students designed
to support their
French education.

•

using technology such as social media to communicate
the value of FSL programs and promote key events and
dates;

•

making use of community partners such as local French
restaurants, clubs, or organizations;

•

making sure that families are aware of the history of
French Immersion and Extended French in Ontario, their
effectiveness over the years and the continued support
of the local school board for these programs in the
future;

•

working with colleagues in high school guidance
departments to promote the benefits of FSL during the
Grade 8-9 transition meetings;

•

making it clear to families that the support and
information they will require once enrolled will be
readily available on an ongoing basis. The Ontario
branch of Canadian Parents for French has created a
number of “Tip Sheets” to support parents. These can
be downloaded free of charge from Canadian Parents
for French;

•

promoting extra-curricular opportunities such as French
summer camps and student exchange programs;

Provides information on where to find support
materials for use in the home, including French
books, educational games, computer software and
Internet sites.
Offers Coin des jeunes (Children’s Corner)–an
online treasure chest of information, games and
activities for children and teens.
Provides information and resources for parents
and students at all stages: preschool, elementary,
high school and university/college.
For more resources/information see www.cpf.ca
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I want my child to be …

a creative thinker
an excellent communicator
ready to succeed
in tomorrow's world

Give your child the advantages that come with
being bilingual. Enrol your child in

FRENCH IMMERSION.
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Strategies for Promoting FSL in Secondary Schools
When studying FSL ceases to be mandatory once a
secondary credit has been acquired, many students make
the decision to opt out of French completely. This could
be due to a number of factors such as a perceived lack of
success on the part of the student, pressure from home
to focus on other subject areas, or perhaps a result of
limited options in the course selection process. There is
also the belief that French may be of limited or no use in
the real world. Whatever the reasons, it is a trend that
we need to do everything in our power to reverse. Once
again, given that the many benefits of learning a second
language are of more immediate value to students at
the high school level, the question again becomes how
can we promote FSL to increase retention levels in Core
French, Extended French and French Immersion programs
through to the end of grade 12? In addition to some of
the ideas previously mentioned in the elementary school
context, there are a number of ways teachers could help
make FSL a much more appealing option for high school
students looking to add to their marketable skills in the
21st century workplace. These include:
•

•

•

•

ensuring that the French and Guidance departments
have collaborated to create an informed and
engaging presentation for grade 8 students, along
with appropriate support materials, to promote FSL
courses and pathways in grade 9 and beyond;
focusing on action-oriented tasks that allow students
to communicate and engage in using French in
everyday authentic contexts and situations;
creating a positive classroom atmosphere in which
French is seen as relevant to the daily lives of the
students and is therefore valued, while student
success and achievement are constantly prioritized
and celebrated, (see the second module in the
Guide to Reflective Practice for Core French
Teachers series on Positive Learning Environment);
convincing students that developing proficiency
in French can be extremely advantageous both in
Canada and around the world. French for the Future
is a not-for-profit organization that promotes French
to high school students across Canada. One of their
many excellent initiatives is “Session Franconnexion”,
a mini- conference for students from grades 7 to 12
which can be held at the school or district levels.
These events aim to “help students connect the French

learned in the classroom with the real-life benefits
of being bilingual” by inviting French-speakers in the
community to share how speaking French has opened
doors for them professionally. French for the Future
provides further information and a free planning guide
on its website at http://www.french-future.org/en/quefait-on/sessions-franconnexion;
•

French for the Future also has video clips and a
variety of posters including “FRENCH - A Career
Booster” and “Why Learn FRENCH?” which are
available in both English and in French.

pour ma carrière!
MYTHE

MYTHE

MYTHE

FAIT!

FAIT!

FAIT!

Le taux d’emploi est plus
élevé pour les gens bilingues que pour les gens
monolingues.

Par exemple : À Toronto, en
2006, les employés francophones ont gagné environ
5 000 $ par année de plus
que le salaire médian de la
ville.

Le français ne me sera pas très
utile après l’école secondaire.

Le français n’ajoute rien à
mon C.V.

Savoir parler français pourrait augmenter tes chances
de trouver un emploi.

Je n’ai pas besoin du français
dans le marché de travail.

Être bilingue dans le marché
de travail te connecte au
reste du monde; parler
français te sera un atout
considérable dans un marché
de l’emploi de plus en plus
mondial.

Savoir parler français pourrait
t’aider à gagner un salaire
plus élevé.

(Recensement du Canada, 2006)

De plus, le français est la 3e
langue la plus utile dans le
monde des affaires.

(Fondation Trillium de l’Ontario, 2010)

(Bloomberg Rankings, 2011)

MYTHE

Être bilingue est utile seulement si on veut travailler au gouvernement.

FAIT!

Le français pourrait t’être utile non seulement pour des emplois au gouvernement, mais
aussi pour de nombreuses autres carrières! En voici quelques-unes :
AVOCAT • BANQUIER • AGENT DE RECRUTEMENT • DIRECTEUR GÉNÉRAL • CHERCHEUR
EN MILIEU UNIVERSITAIRE • CONCEPTEUR WEB • AGENT DE VOYAGE • PROFESSIONNEL
DES VENTES ET MARKETING • BLOGUEUR VOYAGES ET AVENTURES • GUIDE TOURISTIQUE
• GARDE DE PARC • INGÉNIEUR • SOUS-MINISTRE • CHEF CUISINIER • INTERPRÈTE •
DOCTEUR • DIPLOMATE • PREMIER MINISTRE • ENSEIGNANT • JOURNALISTE • MEMBRE
DU PARLEMENT • AGENT DE BORD • PILOTE • PRÉSENTATEUR À L A TÉLÉVISION • COMMISSAIRE • ADJOINT PARLEMENTAIRE • SOMMELIER • CRÉATEUR DE MODE • TRADUCTEUR •

AGENT IMMOBILIER • ADMINISTRATEUR • SPÉCIALISTE DES MÉDIAS SOCIAUX

www.francais-avenir.org

FrenchfortheFuture
@francaisavenir

L’utilisation du masculin a pour seul but d’alléger le texte et comprend le féminin. Son usage n’est aucunement discriminatoire.

FRENCH
A Career Booster!
MYTH

MYTH

MYTH

FACT!

FACT!

FACT!

Employment rates are
higher for bilinguals than
for unilinguals.

For example: In Toronto, in
2006, Francophone workers made about $5,000 a
year more than the median
income.

French isn’t that useful after
high school

My resumé doesn’t need
French.

Knowing French can
increase your chances of
finding a job.

Knowing and speaking
French could earn you a
higher salary.

(Canadian Census, 2006)

(Ontario Trillium Foundation, 2010)

I don’t need French in the
workplace.

Being bilingual in the workplace connects you to the
world. Knowing French will
help prepare you for the
ever-increasing global job
market.
French is also the 3rd most
useful business language in
the world.
(Bloomberg Rankings, 2011)

MYTH

You only really need French if you want to work in a government job.

FACT!

French can give you an edge in a number of careers, within the government and beyond!
Here are just a few examples:
L AWYER • BANKER • RECRUITER • EXECUTIVE DIRECTOR • WEB DESIGNER• ACADEMIC RESEARCHER • TRAVEL AGENT • SALES AND MARKETING SPECIALIST • TOUR
GUIDE • CONSERVATION OFFICER • ENGINEER • DEPUTY MINISTER • CHEF • INTERPRETER • DOCTOR • DIPLOMAT • PRIME MINISTER • TEACHER • TRAVEL BLOGGER•
JOURNALIST •

MEMBER OF PARLIAMENT • FLIGHT ATTENDANT • PILOT •

HOST • COMMISSIONER
SIGNER •

• PARLIAMENTARY ASSISTANT • SOMMELIER •

TRANSL ATOR •

TELEVISION
FASHION DE-

REALTOR • ADMINISTRATOR • SOCIAL MEDIA SPECIALIST

www.french-future.org

FrenchfortheFuture
@francaisavenir

Reproduced courtesy of French for the Future

Promoting French as a Second Language - pg. 5

•

encouraging students to stay in French through the
use of promotional materials such as the pamphlet
and posters entitled “I’m Staying in French
Because”. These are available free of charge from
Canadian Parents for French (CPF) at http://cpf.
ca/en/resources/resource-order-form;

information can be found at Exchanges Canada,
Canadian Educational Exchange Foundation,
International Student Exchange, YMCA
Summer Work Student Exchange, Society for
Educational Visits and Exchanges in Canada
and Explore;
•

using technology to expand the classroom
into the real world. As well as using social
media, more and more video conferencing
opportunities are opening up enabling us to
establish partnerships around the Francophone
world, (e.g., Skype in the Classroom);

•

promoting events such as the annual University
of Ottawa video contest and the Concours
et festival d’art oratoire which is run jointly
by CPF and the Ontario Modern Languages
Association (OMLTA). These contests provide
excellent opportunities to showcase the
talents of French students while, at the same
time, inspiring others to use their French in
meaningful, creative and exciting ways;

•

making French more relevant and appealing to
students by integrating cultural aspects of the
Francophone world into the FSL classroom.
This also provides an authentic, meaningful
context for language, and could include such
high-interest topics as music, dance, movies,
fashion, sports, art, cooking, and travel;

•

searching You Tube for video clips of
“Celebrities Speaking French”;

•

making use of community partners such as
francophone clubs, organizations and business
people;

•

promoting FSL in High School in collaboration
with the Guidance Department, (co-planning
student/parent information sessions, developing
students’ Individual Pathways Plans (IPPs) in
accordance with the Creating Pathways for
Success document, providing French Co-op
opportunities, and so on).

Reproduced courtesy of Canadian Parents for French
•

•

•

asking FSL students from grades 11 and 12
to give their perspectives on why they chose
French to students from grades 8 and 9 who
are preparing to make their course selections;
informing students about what opportunities
they will have to continue with their French
after high school. The Canadian Youth for
French website features an online “Discover
Zone” which presents students looking for
post-secondary experiences in French with a
many of the options currently available to them.
Knowing what is available beyond grade 12
can be a motivating factor for students to stay
in French throughout high school. “Imaginez
toutes les portes qui pourraient s’ouvrir…”;
identifying a number of organizations which
offer opportunities to spend an extended time
in a Francophone environment while in high
school, either on an exchange program or as
part of a work experience initiative. Further
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This document is available from the Ontario Ministry of Education
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Resources
Canadian Parents for French
http://on.cpf.ca
Canadian Parents for French Advocacy Documents - Students with Special Needs
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Ontario Ministry of Education, The Ontario Curriculum: French as a Second Language: Core French, Extended
French and French Immersion, Grades 9-12, (revised) 2014
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https://education.alberta.ca/media/6367767/appe1.pdf
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